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Abstract
The financial behavior of young professionals is swiftly transforming globally, shaped by innovative financ-
ing models and advances in banking service design. As digital transformation reshapes the financial land-
scape, young professionals (age 26-35) are increasingly engaging with novel financial products and ser-
vices such as mobile banking apps, peer-to-peer lending, and alternative financing models. This study
investigates the ways in which these innovations are transforming savings habits, spending patterns, in-
vestment choices, and overall financial literacy, with a particular emphasis on Hong Kong (HK) banking
sector.
The research examines how the convenience and accessibility of financial services through digital plat-
forms might encourage both responsible and impulsive financial practices. Based on HK, this research
evaluates how traditional banking services are adapting to cater to the preferences and needs of younger
generations while also highlighting the crucial role in empowering informed decision-making through fi-
nancial and digital literacy.
The study also considers the impact of sociocultural and economic factors, such as peer influence and
social media, on the financial behaviors of young adults in an Asian setting. Using a mixed-methods ap-
proach, the study provides several target-population specific suggestions to improve the digital platforms
in HK, taking BEA Digital Platform as case example. By integrating insights from banking services and
examining the rise of innovation financing models, this research contributes to a deeper understanding of
how young adults in HK are navigating financial decisions in the digital age.
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1. Introduction

The global banking sector, particularly in HK,
is experiencing a substantial shift propelled by
technological innovations and evolving consumer
preferences. Digital transformation has reshaped
the financial services industry, streamlining opera-
tions, enhancing customer experiences, and boost-
ing efficiency. This evolution is particularly influ-
ential for young adults, who increasingly prefer
mobile banking, peer-to-peer lending, and alterna-
tive financing options. A survey by Bennett and
Wojno (2024) shows that 71% of consumers now
favor digital banking via apps or computers. De-
spite the rapid adoption of digital banking, research
reveals gaps in addressing the specific financial
needs, literacy, and behaviors of young profession-
als. Existing studies often generalize consumer be-
haviors across age groups, overlooking the unique
challenges faced by individuals aged 26-35. These
challenges include balancing short-term financial
responsibilities with long-term investment goals,
navigating complex financial products, and over-
coming gaps in financial literacy. Furthermore,
limited research exists on how tailored digital
banking solutions can address these issues to foster

proactive financial behaviors and long-term finan-
cial stability within this demographic.

The motivation for this research derives from
the need to bridge these gaps and provide actiona-
ble strategies to enhance user engagement, pro-
mote sustainable investment habits, improve finan-
cial literacy, and enhance economic resilience
among young professionals. Using BEA Digital
Platform: Future Banking as a case example, the
research will draw upon existing data and insights
from surveys conducted by the PolyU Design
Team. This study aims to offer insights into prefer-
ences, challenges, and opportunities for financial
growth among young professionals, with the goal
of providing evidence-based recommendations for
developing customized, goal-oriented financial so-
lutions that align with young professional’s needs.

2. Literature Review

2.1 Market Transformation, Financial Services
Development in the HK Banking Industry and
Impact on Young Professionals

The HK banking industry has seen significant
digital transformation, driven by changing cus-
tomer behaviors and regulatory shifts (KPMG,
2020). Banks now prioritize customer-centric
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services, heavily investing in digital technologies
to enhance online and mobile platforms. Younger
professionals expect personalized digital experi-
ences with proactive financial recommendations
(Malka, 2024). Peer-to-peer lending platforms of-
fer accessible, appealing alternatives to conven-
tional loans, capturing interest from tech-savvy,
younger consumers (Teichmann et al., 2024). The
growing demand for convenience and accessible
financial services has accelerated the digital fi-
nance revolution. Consequently, mobile apps and
online platforms have become integral to daily fi-
nancial activities, including account management,
payments, and investments.

HK’s robust digital infrastructure supports the
expansion of financial services. The city’s high
digital connectivity, with a 298.1% mobile sub-
scriber rate and 99.5% broadband penetration, sup-
ports its robust digital infrastructure, enabling fi-
nancial institutions to expand digital services
(Hong Kong Institute for Monetary and Financial
Research, 2023). Policy initiatives like the Fintech
2025 Strategy and Fintech Promotion Roadmap
further encourage technology adoption across ar-
eas such as Wealthtech, Insurtech, Greentech, Arti-
ficial Intelligence, and Distributed Ledger Tech-
nology (Hong Kong Monetary Authority, 2023).
Digital banking platforms (Figure 1) provide 24/7
access, streamlining activities like account opening,
payments, and cardless transactions while offering
Al-powered personalized features (Aoki, 2023).
Institutions like HSBC, Standard Chartered, and
DBS have launched platforms for investments and
wealth management. Collaborations, such as
HSBC’s partnership with WeLab, demonstrate in-
novation in credit access (WeLab, 2023). Virtual
banks, driven by advancements in mobile networks,
address limitations of traditional banks, such as
high investment thresholds and limited small-loan
options. Young users value speed and convenience,
with 60% prioritizing these factors in banking ser-
vices (Youth Research Centre, 2020). According to
a McKinsey report, companies with robust digital
offerings receive higher customer satisfaction
(Breuer et al.,, 2020). This trend has promoted
banks to develop intuitive platforms to attract and
retain young customers, ensuring smooth and effi-
cient user experience.

Figure 1: Examples of Digitalization of Financial

Services (HKIMR & AoF, 2023)
Source: designed and developed by the authors

The financial capability and performance of
young professionals in HK encompass their ability
to effectively manage finances and achieve finan-
cial success. Students often focus on short-term
goals such as travel and initial home-buying aspi-
rations, while young working adults (18-29 years)
prioritize homeownership (Igbal et al., 2019). Ac-
cording to the survey conducted by the Investor
and Financial Education Council (IFEC, 2022) in
2019 and 2022, there has been a notable improve-
ment in the saving habits of young working adults
in HK. By 2022, 95% reported having savings,
with 43% saving monthly. The proportion of young
adults holding investment products remained
steady at 41%. A separate survey by WeLab Bank
and Allianz GI, in collaboration with Nielsen,
found that 81% of Hong Kong residents surveyed
had clear financial goals. However, over half were
unsure how to achieve these goals, and around 50%
expressed a need for professional financial advice
but lacked access to it (Cou, 2022). These trends
highlight a strong interest in investment opportuni-
ties, although young professionals face challenges
such as market uncertainty and a lack of compre-
hensive financial education. However, younger in-
dividuals have shown some improvement in long-
term financial planning, with fewer finding imme-
diate gratification through spending and a reduced
tendency to live only solely in the moment. To en-
hance their financial capability and performance,
young professionals need to develop good finan-
cial habits, such as budgeting, saving, and invest-
ing wisely (Wewege & Thomsett, 2020, Aron,
2018). Financial education can significantly im-
prove their financial literacy and decision-making
skills.

2.2 Challenges and Opportunities in the Bank-
ing Industry for Young Professionals

The demand for personalized and convenient
financial services in Asia is accelerating the adop-
tion of digital technologies (Woetzel et al., 2021).
In response, banks are integrating digital tools, in-
cluding mobile banking apps, Al, and blockchain,
to enhance customer experience, streamline opera-
tions, and offer innovative services (BIS, 2020).
Open banking initiatives are also gaining traction,
enabling secure sharing of financial data with
third-party providers, which fosters innovation and
customer-centric services (Rathor, 2024). Banks
are increasingly leveraging Al and data analytics to
offer tailored products and personalized financial
advice (Zhuravlova, 2024). Additionally, there is a
growing emphasis on sustainable finance. The
Hong Kong Monetary Authority (HKMA) is en-
couraging banks to incorporate environmental, so-
cial, and governance (ESG) considerations into
their decision-making processes, risk management,
and product offerings. This includes the develop-
ment of sustainable finance products such as green
loans, sustainable bonds, and ESG-themed
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investment products, aimed at promoting a stable
and sustainable financial system (Hong Kong
Monetary Authority, 2023). However, young pro-
fessionals in HK face financial challenges, such as
balancing expenses, saving regularly, and setting
budgets (IFEC, 2017). Despite HK’s strong finan-
cial literacy, ongoing education is vital for improv-
ing the financial management skills of young pro-
fessionals (Punay, 2021). Financial literacy educa-
tion, especially on setting and pursuing long-term
goals, can benefit this demographic (Bojang et al.,
2024). As banking becomes increasingly digital,
the sector faces heightened cybersecurity risks,
such as data breaches and identity theft (Natalucci
et al., 2024). Banks must navigate complex regula-
tory frameworks, including anti-money laundering
(AML) and know-your-customer (KYC) require-
ments, while maintaining a seamless customer ex-
perience (Fenergo, 2024). Fintech companies are
disrupting traditional banking models by offering
innovative, customer-centric financial services
(Tinnild, 2012, BMP Global, 2024). To stay com-
petitive, banks must collaborate with fintech firms,
invest in technology, and enhance digital capabili-
ties (Matt et al., 2015, Pymnts, 2024).

The transformative potential of digital bank-
ing is in fostering financial literacy, inclusion, and
regional economic growth. However, existing
studies often lack a targeted examination of young
professionals in Hong Kong, a group with unique
financial behaviors and evolving needs. Research
to date has primarily explored fintech adoption and
digital banking trends on a global scale, with lim-
ited focus on demographic-specific strategies or
the cultural-economic context of Hong Kong. This
gap underscores the novelty of the current study,
which bridges the divide by centering on young
professionals as a key demographic driving inno-
vation and economic productivity. It situates their
financial behaviors within the broader implications
of digital banking for long-term financial well-be-
ing and regional development, offering a novel
contribution to both academic and industry-fo-
cused discussions.

3. Methodology

This study employed a mixed-methods re-
search design to investigate the financial behaviors,
needs, and preferences of young professionals in
HK concerning digital banking. By integrating
quantitative and qualitative methods, the research
aimed to provide breadth and depth in understand-
ing financial behaviors. Quantitative data captured
trends and patterns, while qualitative insights con-
textualized the underlying motivations and chal-
lenges driving these behaviors. Combining
structed questionnaires with in-depth interviews
ensured diverse perspectives were captured, ena-
bling actionable insights for tailoring digital bank-
ing services to the unique preferences and goals of
the target demographic.

3.1 Selection of Participants

Participants were selected based on the
study’s focus on young professionals aged 20-40 in
HK, a group navigating critical financial growth
stages. This cohort was particularly relevant due to
their transitions from entry-level positions to more
established careers, often accompanied by finan-
cial responsibilities such as saving for property, re-
tirement planning, and initiating investments. The
study included 109 valid respondents for question-
naire and 18 participants for the in-depth inter-
views. This dual-method approach ensured a com-
prehensive understanding of the financial behav-
iors, needs, and challenges faced by HK young
professionals. Recruitment ensured diversity in
professional backgrounds, marital status, financial
statuses, and digital banking experiences. The re-
search aimed to capture a wide range of financial
behaviors and digital banking preferences, thereby
informing the development of tailored financial
products and services by banks and financial insti-
tutions.

3.2 Questionnaire and Interview Design

The research instruments included a struc-
tured questionnaire and a semi-structured interview,
designed to collect comprehensive data on partici-
pants' financial behaviors, challenges, and needs.
The questionnaire was organized into several sec-
tions that covered demographic information, finan-
cial behaviors (savings, investments, and expendi-
tures), and the use of digital banking services. It
included both closed-ended questions to gather
quantifiable data (e.g. frequency of saving or sav-
ing) and open-ended questions to capture feedback
on motivations and preferences.

The semi-structured interviews, which fol-
lowed the completion of the questionnaires, aimed
to explore in greater depth the themes identified in
the initial questionnaire data. The interview fo-
cused on key areas including participants’ financial
goals, challenges in financial planning, experi-
ences with digital banking platforms, and the deci-
sion-making process behind selecting financial
products. The semi-structured format allowed for
flexibility, enabling the interviewer to explore un-
anticipated topics, enriching the findings with con-
text and personal narratives. Each interview lasted
between 30-45 minutes, with participants provid-
ing informed consent for recording and transcrip-
tion.

3.3 Data Analysis

The data analysis adopted a mixed-methods
approach, combining quantitative and qualitative
techniques to provide a holistic understanding of
the financial behaviors and digital banking prefer-
ences of young professionals in HK.

The quantitative data, collected through struc-
tured questionnaires, was analyzed using descrip-
tive statistical methods. This analysis summarized
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key metrics, such as frequencies, percentages, and
averages, to identify patterns in saving habits, in-
vestment practices, and the use of digital banking
services. Comparisons were made across demo-
graphic groups (e.g. age range, income levels) to
examine variations in financial behaviors and pref-
erences. These comparisons provided insights into
how different subgroups approach financial deci-
sion-making. In addition to summarizing data
trends, the analysis focused on identifying relation-
ships and differences between key variables. For
example, responses regarding saving habits were
cross-referenced with income levels to explore po-
tential patterns or disparities.

The qualitative data analysis followed a the-
matic approach, guided by Braun and Clarke’s
(2006) framework. First, the data was transcribed
verbatim and reviewed to gain familiarity with the
content. Statements, keywords, and phrases were
systematically coded to identify recurring ideas,
such as financial planning motivations, investment
barriers, and desired digital banking features.
These codes were organized into broader themes,
which were refined to align with research objec-
tives and ensure clarity. Representative quotes
were selected to illustrate these themes, adding
depth to the quantitative findings.

The combined analysis revealed both general
trends and contextual details. Quantitative results
highlighted behaviors like prioritizing savings for
property, while qualitative insights explained the
underlying motivations, such as concerns about fi-
nancial literacy and investment confidence. This
mixed-methods approach provided a deeper under-
standing of the target demographic’s needs, guid-
ing the development of more effective digital bank-
ing solutions.

4. Findings and Analysis

The study offers insights into the financial be-
haviors of young professionals in HK, revealing
how life stages, financial education, and techno-
logical adoption influence their saving and invest-
ment decisions. The questionnaire data comprised
respondents (n=109) aged 26-30 (39.4%), fol-
lowed by those aged 20-25 (30.3%), with fewer
participants in the 31-35 and 36-40 were repre-
sented by 19.3% and 11% of respondents. Demo-
graphically, a significant portion of respondents
were unmarried (58.7%) and employed full-time
(64.2%), reflecting a demographic of financially
independent individuals typical of Hong Kong’s
urban professional landscape. Saving habits ap-
peared disciplined among this group, with 42.2%
saving between 11-20% of their monthly income.

However, there were variations in financial literacy:

only 4.6% of respondents considered themselves
highly familiar with saving techniques, while
28.4% lacked familiarity with these concepts.

The interview data provided a broader under-
standing of financial behaviors across different life

stages, with participants’ ages more evenly distrib-
uted (n=18): 22% were aged 20-25, 22% were aged
26-30, 39% were aged 31-35, and 17% were aged
36-40. This allowed for a nuanced exploration of
how financial strategies evolve over time. The par-
ticipants worked across various industries, includ-
ing finance, technology, education, and creative
sectors, reflecting the diverse economic landscape
of HK. The sample comprised both married and
unmarried individuals, offering a well-rounded
perspective on how personal circumstances influ-
ence financial decisions.

Interview findings revealed that many partic-
ipants prioritized long-term financial security, en-
gaging in savings and investments to achieve this
goal. While some participants turned to profes-
sional financial advisors, others preferred self-
guided strategies or relied on family advice, often
due to concerns about the cost or trustworthiness
of professional services. These insights highlight
the need for more comprehensive financial literacy
programs and greater access to affordable financial
advice tailored to young professionals at different
stages of their careers. The overall identified op-
portunities are illustrated in Figure 7. The follow-
ing are the key findings derived from the study:

4.1 Key Finding: The Impact of Life Stages and
Financial Education

Financial behaviors were influenced by par-
ticipants’ life stages and access to financial educa-
tion. Younger respondents (aged 20-25) primarily
focused on short-term savings, relying on low-risk
products like savings accounts (91.7%) and fixed
deposits (60.6%) (Figure 2). As respondents aged,
their financial strategies evolved; those aged 26-30
displayed growing financial independence, with
56% engaging in investment-linked savings plans
as they started considering long-term financial
goals. Interviews further supported these findings,
revealing that participants aged 31-35 diversified
their investments, involving stocks and mutual
funds, and were more focused on retirement plan-
ning and property acquisition. The survey sup-
ported this by showing that 61.5% of respondents
prioritized retirement planning as a financial goal
(Figure 3). The shift in financial behavior with age
highlights the need for tailored financial advice
that aligns with the specific life stages of young
professionals. The role of financial education
emerged as a critical factor in shaping investment
behaviors. Both survey and interview findings
highlighted significant gaps in formal financial ed-
ucation, with many young professionals relying on
family or online resources for financial guidance.
The survey revealed that only 16.5% of respond-
ents felt moderately knowledgeable about invest-
ments, while a concerning 30.3% reported no fa-
miliarity with investment concepts (Figure 3). In-
terviews confirmed that this lack of structured fi-
nancial education negatively impacted confidence
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in making informed investment decisions, particu-
larly among younger professionals. Addressing
this gap through targeted financial literacy

programs could empower young professionals to
make more informed financial choices.

Retirement planning
Buying property

Saving money for children

Saving money for travel

Saving money for getting Married
Prepare for immigration

Buyinga car

Debt Reduction

Education funding

Emergency fund

Saving

Daily expenses and income for parents
Start-up business

No

67 (61.5%)

Saving accounts 100 (91.7%)

35(32.1%)

14 (12.8%) Fixed deposits 66 (60.6%)
42 (38.5%)
11(10.1%) Investment-linked 25 (22.9%)
15 (13.8%)
15(13.8%)
12 (11%)

21(19.3%)

Retirement accounts 8(7.3%)
None 1(0.9%)

55 (50.5%) Stock market | 1(0.9%)
4(37%)
1(0.9%) Insurance | 1(0.9%
1(0.9%)
1(0.9%)
10 20 30 40 50 60 70 o 20 40 60 80 100

Figure 2: Current Saving Methods and Financial Goals

Investment account | 10.9%)

Very knowledgeable
11.9%

Not knowledgeable at all
30.3%

Moderately knowledgeable
16.5%

Somewhat knowledgeable
404%

Figure 3: Investment Knowledge

4.2 Key Finding: Prioritization of Financial Se-
curity and Investment Challenges

Financial security was the main motivator for
saving, with retirement planning (61.5%), emer-
gency funds (50.5%), and saving for property
(32.1%) being the primary financial priorities.
However, high living costs in HK posed challenges,
especially for younger respondents. Notably,
20.2% of those aged 20-25 saved less than 10% of
their income, reflecting difficulties in establishing
consistent saving habits early in their careers. In-
terviews revealed that participants who aimed for
future security struggled with economic instability
and insufficient income (Figure 4), with family

Financial goals 42 (38.5%)
Income level
Expense and bills 53 (48.6%)
Economic conditions

Personal priorities and preferences

53 (48.6%)

Lack of knowledge or understanding 14 (12.8%)

0 20 40 60 80

78 (71.6%)

69 (63.3%)

influence shaping saving behaviors. Investment
behaviors varied based on risk tolerance and finan-
cial goals. The survey found that 58.7% preferred
low-risk investments, with interest in mutual funds
(13.8%) and property (7.3%) growing with age and
experience. Younger participants (20-25) focused
on safer investments, while older respondents (31-
40) favored diversified portfolios, driven by long-
term financial security and wealth accumulation.
Limited financial knowledge among younger re-
spondents, only 11.9% felt very knowledgeable,
highlights the opportunity for financial institutions
to improve financial literacy and investment strat-
egies.

Stocks 64 (58.7%)
Bonds 29(26.6%)
Real estate 8 (7.3%)
Mutual funds 15 (13.8%)
Fixed income 55 (50.5%)
Money market funds 16 (14.7%)
High-Yield savings accounts 25 (22.9%)
No 54.5%)
Crypto currency || 2(1.8%)
Currency | 1(0.9%)

o 10 20 30 40 50 60 70

Figure 4: Factors Influencing Saving Decisions and investment participation

4.3 Key Finding: Mixed Attitudes Towards Pro-
fessional Financial Advice

The study uncovered mixed attitudes towards
seeking professional financial advice. The ques-
tionnaire data revealed that a significant 68.8% of

respondents had never sought professional finan-
cial advice, often citing concerns about the cost or
lack of trust in financial advisors (Figure 5). Inter-
views provided further context, showing that while
some participants, particularly those with higher
incomes, recognized the value of professional



32 International Journal of Innovation in Management, Vol. 13, No. 1 (2025)

guidance for long-term financial planning, others
preferred self-guided strategies or relied on family
advice. Participants expressed a desire for more
personalized and affordable advisory services, as
the existing options were perceived as either too
generic or expensive. Despite these concerns, there
was consensus on the importance of professional
advice for complex financial decisions, suggesting
that accessible digital advisory tools could bridge
this gap and enhance financial confidence among
young professionals.

Yes
31.2%

No
68.8%

Figure 5: Professional Financial Advice Experience

4.4 Key Finding: Adoption of Digital Financial
Tools and Implications for Digital Banking

The study also highlighted a growing reliance
on digital financial tools among young profession-
als. Survey findings indicated a strong preference
for using online platforms to stay informed about
financial matters, with many respondents relying
on digital resources for financial education and in-
vestment management. Interviews revealed that
younger professionals are inclined towards using
mobile apps for budgeting, savings, and invest-
ment planning. Despite this trend, there were
mixed attitudes towards fully digital financial ser-
vices, with some participants expressing concerns
about data privacy and trust in automated advisory
tools. However, there was a clear demand for per-
sonalized financial advice, as the survey showed
dissatisfaction with existing financial education
programs; 25.7% of respondents were somewhat
dissatisfied, and 34.9% were only somewhat satis-
fied with their current financial literacy levels (Fig-
ure 6). Interviews supported the need for more
practical and accessible financial advice, espe-
cially for young professionals seeking to navigate
complex financial landscapes. Participants ex-
pressed interest in digital tools that offer tailored
savings plans, budgeting assistance, and personal-
ized investment recommendations. Combining
these findings, it becomes clear that there is an op-
portunity for digital banking platforms to offer tai-
lored financial products. By improving financial
literacy and leveraging digital platforms to provide
cost-effective and personalized solutions, institu-
tions could better support young professionals in
achieving their long-term financial goals and im-
prove overall financial well-being.

Very dissatisfied Very satisfied
12.8% 2.8%

Somewhat satisfied
23.9%

Somewnhat dissatisfied

Natural
34.9%

Figure 6: Satisfaction of Financial Education

The study underscores the role of digital plat-
forms in providing personalized financial educa-
tion, diverse investment options, and professional
advisory services to support young professionals in
navigating the complexities of financial planning.
By addressing mixed attitudes towards profes-
sional financial advice and empowering users with
tools for long-term financial stability and growth,
financial institutions can better cater to this demo-
graphic. Such initiatives have the potential to foster
healthier financial behaviors, greater independence,
and improved confidence in managing finances
over time.

5. Discussion and Implications

The study identified a distinct opportunity to
target young professionals aged 26-35, who repre-
sent a critical demographic with stable income,
growing financial independence, and evolving fi-
nancial goals as discussed earlier. This age group,
with 64.2% full-time jobs, demonstrates a con-
sistent income stream, facilitating regular savings
and investment. Unlike their younger peers aged
20-25, who often lack a steady income and focus
on short-term financial needs, individuals aged 26-
35 are transitioning from early-career financial un-
certainty towards stability and growth, making
them more receptive to long-term financial plan-
ning.

Participants in the 26-35 age group are expe-
riencing a shift towards financial independence,
with a significant interest in diversifying financial
strategies. According to the findings, 56% of indi-
viduals in this range engage in investment-linked
savings plans, highlighting a growing awareness of
financial security beyond short-term savings. Their
focus is increasingly on long-term goals such as re-
tirement planning, purchasing property, and wealth
building. To cater to this demographic, financial in-
stitutions could offer flexible, automated invest-
ment products, such as micro-investment tools,
round-up savings features, and beginner-friendly
investment portfolios, encouraging early invest-
ment habits even with limited capital (Igbal et al.,
2019). As young professionals progress to the 31-
35 age range, their financial focus shifts further to-
wards achieving specific milestones like home
ownership, family planning, and retirement
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savings. This group is more proactive in setting
clear financial objectives and tends to diversify
their portfolios with stocks, mutual funds, and
property investments. The data showed a willing-
ness to engage in higher-risk, higher-return finan-
cial products, driven by stable careers and higher
disposable incomes. Thus, financial institutions
can introduce more sophisticated investment op-
tions, such as comprehensive financial planning
packages, retirement funds, and personalized in-
vestment-linked insurance plans. Features like cus-
tom dashboards and Al-driven recommendations
can also enhance engagement, supporting these
professionals in reaching their financial goals.
Furthermore, the study highlights the im-
portance of continuous saving and investment for
long-term financial security. Professionals aged
26-35 are at a critical juncture where consistent
saving habits and diverse investment options are
essential. Despite their growing financial capabil-
ity, this demographic would benefit from increased
financial literacy to make informed decisions. Us-
ing the themes generated from the study, the re-
search team embarked on the brainstorming ses-
sions to develop various target population specific
solutions that would impact positively their digital
banking literacy and usage for maximized benefits.

5.1 Brainstorming Solutions and Design Devel-
opment

The brainstorming process to generate poten-
tial solutions for young professionals’ digital bank-
ing needs began with a series of idea-generation
sessions within the research design team. These
sessions were specifically targeted at addressing
the unique financial behaviors and priorities of
young professionals aged 26-35. The team focused
on developing tailored investment products and
digital banking solutions that cater to both early in-
vestors and those further along in their careers. In-
itial ideas explored a wide range of possibilities,
from new financial management tools to enhancing
educational resources on digital platforms, all
aimed at fostering a culture of saving and investing.
To refine which ideas were most viable, low-fidel-
ity designs were created to better present the

4 - i il -
X ° -~

concepts and validate their potential. These designs
allowed the team to explore various features and
user journeys in a tangible way, helping to assess
their feasibility, scalability, and alignment with
user needs. After evaluating these designs, the
team shortlisted the most promising ideas, which
were then further developed into more detailed
concepts.

5.2 Concepts and Proposed Solutions

Based on the findings from the research and
the insights gathered during the brainstorming and
prototyping phases, several concepts and solutions
were developed to address the digital banking
needs of young professionals in Hong Kong. Be-
low are the key concepts and solutions developed
using the BEA digital platform as case example:
a) Personalized Investment Product Engine:

The first proposed solution is a personalized
investment product engine that tailors’ investment
recommendations based on each user’s financial
goals, risk tolerance, and preferences (Figure 7).
By leveraging a smart portfolio builder, the plat-
form can generate customized portfolios aligned
with individual objectives, such as saving for a
home or planning for retirement. This engine not
only offers personalized investment options, rang-
ing from low-risk government bonds to dynamic
stocks and mutual funds, but also provides real-
time risk assessment. This feature continuously
evaluates the risk levels of users’ portfolios, deliv-
ering adaptive recommendations that respond to
changing market conditions and significant life
events, such as getting married or buying a prop-
erty. The platform includes investment insights
features that offer educational content, tutorials,
and expert advice to help users better understand
their investment choices.

By empowering users with knowledge, the
platform ensures they can make informed deci-
sions and adjust their strategies as their financial
situations and priorities evolve. This combination
is designed to help users build and maintain a ro-
bust investment strategy tailored to their unique fi-
nancial needs.

Figure 7: Personalized Investment Products

Source: designed and created by the authors
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b) Goal-oriented Savings & Investment Planner:
The second proposed solution is a digital sav-
ings and investment planner designed to help
young professionals set and achieve specific finan-
cial goals, such as buying a home, preparing for re-
tirement, or building an emergency fund. This plat-
form includes an automated savings assistant that
calculates the required monthly savings to reach
each target within the user’s desired timeframe, of-
fering features like recurring savings schedules and
automated investments (Figure 8). A dynamic fi-
nancial goal tracker shall provide real-time moni-
toring of progress as well, delivering alerts and no-
tifications to keep users on track and suggesting
proactive adjustments if they fall behind on their
savings or investment targets. By integrating these
tools, the platform empowers users to effectively
manage their financial future, balancing immediate
priorities with sustainable investment strategies.
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Figure 8: Goal-oriented Investment Planner
Source: designed and created by the authors

¢) Financial Education Hub with Interactive
Learning:

The third proposed solution is a comprehen-
sive online financial learning hub designed to en-
hance the financial literacy of young professionals.
This platform will offer interactive, progressive
learning modules covering a wide range of per-
sonal finance topics—from basic budgeting and
saving habits to more advanced investment strate-
gies and retirement planning (Figure 9). These
short, self-paced modules will increase in com-
plexity, enabling users to build their financial
knowledge gradually while focusing on practical,
actionable information they can apply immediately.
To boost engagement and motivation, the hub will
incorporate gamification features such as points,
badges, and rewards for completing lessons, quiz-
zes, and achieving savings milestones. It will also
offer regular live and on-demand webinars on top-
ics like debt management, investing for beginners,
and tax planning, providing users with up-to-date
insights and practical guidance.
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Figure 9: Game of Life (simulated real-life investment
situation)
Source: designed and created by the authors

d) Access to On-Demand Professional Financial
Advice:

To address the need for affordable and acces-
sible financial guidance, the proposed platform
will feature a personalized financial advisory ser-
vice tailored for young professionals. This service
will connect users with certified financial advisors
via chat or video calls, providing on-demand, per-
sonalized advice at a more accessible price point
compared to traditional in-person consultations.
This feature is ideal for those seeking expert guid-
ance on managing their finances without the com-
mitment of costly appointments. In addition to hu-
man advisors, the platform will include an AI-Pow-
ered financial assistant capable of delivering in-
stant responses to common financial queries re-
lated to investment strategies, budgeting, and tax
planning. This tool will offer quick, reliable advice
to users who need immediate assistance.

As evident from the study, financial institu-
tions can bridge this gap by offering educational
resources on advanced investment strategies, risk
management, and long-term financial planning
through digital platforms. For the 26-30 age group,
financial products that emphasize flexibility and
accessibility can be particularly effective. These
could include automated micro-investment tools,
round-up savings features, and entry-level invest-
ment portfolios that allow users to gradually build
their wealth with minimal risk. There is a strong
preference among this demographic for digital fi-
nancial tools, with many relying on mobile apps
and online platforms for managing their finances
as supported by the literature and the study out-
come.
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Figure 10: Lifecycle-Based Financial Needs and Opportunities for Young Professionals

To engage this tech-savvy group, financial in-
stitutions can enhance their digital offerings by in-
corporating Al-powered personalization, interac-
tive financial education modules, and real-time in-
vestment insights. By delivering a seamless digital
experience, institutions can not only attract young
professionals but also build long-term loyalty by
meeting their evolving financial needs. Targeting
young professionals aged 26-35 with tailored in-
vestment products offers significant potential for
financial institutions. By addressing the unique fi-
nancial behaviors and priorities of this demo-
graphic-from flexible options for early investors to
sophisticated planning for those further along in
their careers—financial institutions can drive en-
gagement and foster a culture of saving and invest-
ing. Furthermore, supporting continuous learning
and providing engaging digital experiences can
help this group achieve long-term financial success,
ultimately contributing to greater financial inde-
pendence and stability. Each of these concepts is
designed to meet the unique needs of HK young
professionals, offering solutions that combine per-
sonalized products, interactive education, profes-
sional guidance, and seamless digital experiences.

6. Conclusion

The research identifies a significant oppor-
tunity for digital banking platforms to cater to the
unique needs of HK young professionals, aged 26
to 35, by offering personalized and goal-oriented
financial solutions. These platforms can attract and
engage this demographic by providing diverse sav-
ing and investment products that resonate with
their preferences. The proposed solutions focuses
on enhancing personalization by curating invest-
ment products aligned with the specific interests
and financial goals of this specific target popula-
tion, such as themed investment options that appeal
to their aspirations and values.

The use of innovative tools, including Al-
driven financial assistants, virtual consultations
and interactive education hubs, aim to address gaps
in financial literacy. These features enable users to
make informed decisions, build confidence in
managing finances, and foster a culture of proac-
tive financial behavior. Over time, this approach
has the potential to cultivate a generation that pri-
oritizes financial wellness, experiences greater life
satisfaction, and is better equipped to manage eco-
nomic uncertainties with healthier long-term finan-
cial behaviors. By embedding personalization into
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their offerings, digital banking platforms can posi-
tion themselves as critical enablers of financial sta-
bility and growth. This empowers the users to
thrive in an increasingly complex financial land-
scape, fostering resilience and informed decision-
making that extends beyond individual benefits to
contribute to the broader economic stability of
Hong Kong.

6.1 Limitation

Despite the promising findings, the study
faces certain limitations. The research primarily fo-
cused on HK young professionals, which may limit
the generalizability of findings to other regions
with different financial ecosystems and cultural
contexts. Additionally, the study primarily relied
on conceptual ideation and secondary research sur-
veys, and interviews, without direct implementa-
tion or user testing of the proposed solutions,
which limits the ability to gauge real-world effec-
tiveness.

6.2 Future Work

Building on the initial findings, developing a
functional prototype of the platform will enable in-
depth usability testing with a larger, more diverse
cohort of young professionals, providing valuable
insights into their needs and preferences. This pro-
cess will guide the continuous refinement of per-
sonalized financial tools to enhance user satisfac-
tion and engagement. Collaboration with financial
institutions for pilot testing could provide further
validation of the platform’s ability to attract and re-
tain users, ultimately contributing to a broader un-
derstanding of how personalized digital banking
can drive positive financial behaviors among
young professionals.
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