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1.1 Headings
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Headings must be concise, with a clear indication of the distinction between the hierarchy of headings. We have defined styles in this template. They are “Title 1” through “Title 3” for the three levels of headings.
1.1.1 Notes and Endnotes
Notes or Endnotes should be used only if absolutely necessary and must be identified in the text by consecutive numbers, enclosed in square brackets and listed at the end of the article.
2. Table and Figures
Number tables and figures consecutively in accordance to their appearance in the manuscript. Avoid using vertical rules in tables. Put the table caption above the table and figure caption below the figure.
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