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Format All files should be submitted as a Word document.
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inclusive of references, tables, Figures, and appendices.

Article Title Page  An Atrticle Title Page should be submitted alongside each
individual manuscript and should include:
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® Author details (see below)
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Author Details Details should be supplied on the Article Title Page including:
® Full name of each author
® Affiliation of each author, at time research was completed
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® E-mail address of the corresponding author

Abstract Maximum is 500 words.

Keywords Please provide up to 6 keywords which encapsulate the
principal topics of the manuscript.

Headings Headings must be concise, with a clear indication of the
distinction between the hierarchy of headings. The preferred
format is for first level headings to be presented in bold format
and subsequent sub-headings to be presented in italics.

Notes/Endnotes Notes or Endnotes should be used only if absolutely necessary
and must be identified in the text by consecutive numbers,
enclosed in square brackets and listed at the end of the article.
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